The tourism sector -already one of the fastest growing industries in the worldis currently undergoing extensive change thanks to strong market growth and a transition to more experience-based products. The capacity for firms to innovate and adapt to market developments is crucial to their success, but research-based knowledge on innovation strategies in tourism remains scarce. This pioneering Handbook offers timely, original research on innovation within the tourism industry from a number of interdisciplinary and global perspectives.
International Handbook on Ecotourism
Edited by Roy Ballantyne and Jan Packer, University of Queensland, School of Tourism, Australia 'In the 30 or so year since it became established in the tourism literature and in tourism practice, "ecotourism" has attracted as many proponents as opponents. This Handbook now brings together some of the leading scholars worldwide in this field, to explore the current position of this form of tourism.
In doing so, it offers serious critiques, it explores meanings and paradoxes, it offers best practices and it looks to the future. It is the Handbook for one of tourism's fastest growing and controversial sectors.' -David Airey, University of Surrey, UK

'This is a most welcome and needed book. With a very strong editorial team and contributing authors, the Handbook covers all the key issues of ecotourism. It cuts through the confusion surrounding the much-misunderstood concept of ecotourism, clearly dealing with definitions, concepts and research issues. The Handbook is particularly welcome for its focus on the visitor experience, a strength of the editors, and for clearly linking the theory of ecotourism with practice in the field.'
-Christopher Cooper, Oxford Brookes University, UK This Handbook brings together contributions from over forty international experts in the field of ecotourism. It provides a critical review and discussion of current issues and concepts -it challenges readers to consider the boundaries of what ecotourism is, and could be. The Handbook provides practical information regarding the business of ecotourism; insights into ecotourist behaviour and visitor experiences; and reflections on the practice of ecotourism in a range of different contexts. Edward Elgar Publishing ■ www.e-elgar.com ■ www.elgaronline.com
We were one of the first publishers to agree to include book titles in the new Thomson Reuters' Book Citation Index. Historically, only leading journals and conference proceedings have been included in the citation index. The index is accessed through the Thomson Reuters' Web of Knowledge research platform by 20 million users across 3,800 research institutions in 90 countries. We expect that this initiative will increase the visibility of Elgar books and help to ensure that citations to your work in our books are fully recognized. We welcome our authors to contact their commissioning editor for more information.
THOMSON REUTERS' BOOK CITATION INDEX
Tourism Studies
To order, telephone: +44 1235 465500 I Save up to 20% at www. This two-volume work comprises a selection of seminal articles published over the past decade that have significantly advanced the study of tourism economics. The papers have been selected for their theoretical contributions as well as their contribution to informed policy making. Volume I comprises articles representing advances in the areas of demand modelling, forecasting, supply, pricing, taxation and the environment. Volume II comprises articles which make advances in the areas of tourism and economic growth, trade, development, impacts and destination competitiveness. This authoritative collection, along with an original introduction by the editors, will have particular appeal to university instructors, researchers, graduate students and tourism economists in private sector and policy-making organisations. 
Nature-based Tourism and Conservation
New Economic Insights and Case Studies
ALSO OF INTEREST
Handbook on the Economics of Leisure
Edited by Samuel Cameron, University of Bradford, UK This interdisciplinary Handbook combines both mainstream and heterodox economics to assess the nature, scope and importance of leisure activities. A wide ranging body of international scholars get to grips with the core issues and expertly apply economics to some usually neglected topics, such as boredom and sleeping, work-life balance, dating, tourism, health and fitness, sport, video games, social networking, music festivals and sex. 
Tourism Studies
To order, telephone: +44 1235 465500 I Save up to 20% at www.e-elgar.com I To get email updates: subscribe@e-elgar.co.uk
Economics and Management of Tourism series
Series editors: Larry Dwyer, University of New South Wales and Peter Forsyth, Monash University, Australia
The Economics and Management of Tourism series focuses on the main themes in the tourism literature that are informed by the disciplines of economics and management. It explores the implications of these concepts, theories and models in both the private and public sector. Each volume is edited by a well-known scholar who has selected those articles that make a contribution to our conceptual and/or empirical knowledge of the nexus between the economics and management disciplines as they relate to the tourism industry. While the articles have historic value as important contributions to the literature, they also provide the knowledge base for researchers to further develop the concepts and theories that underpin policy-making.
The series will be an essential source of reference for both policy makers, researchers and scholars concerned with the tourism industry.
RESEARCH COLLECTIONS
Competitiveness and Tourism
Edited by Geoffrey I. Crouch, La Trobe University, Australia and J.R. Brent Ritchie, University of Calgary, Canada Competitiveness and Tourism brings together the key scholarly articles which discuss the challenges of managing, maintaining and enhancing competitive tourism destinations. This authoritative collection of articles covers service sector competition; conceptual models of tourism competitiveness; the measurement and modeling of tourism competitiveness; organizing, planning and management issues; tourism marketing; price competitiveness and demand elasticity; sustainability issues and case studies of tourism competitiveness from around the world. Along with an original introduction by the editors, this two-volume set is designed for scholars, students and practitioners interested in a deeper understanding of the nature of tourism competition and implications for tourism and destination management. 
Consisting of scholarly monographs, Research
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